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Abstract: The described study serves as a basis for analysing relationships between two constructs: a worldview
and values. In case of the former one, three types of worldview are considered: traditional, modern and
postmodern (the Borowiak Questionnaire “How do you view yourself and the world around you?”). For the latter,
the article refers to the Schwartz circular model of values: 19 values are located in two bipolar dimensions:
conservation — openness to change and self-transcendence — self-enhancement (the Schwartz Portrait Value
Questionnaire — PVQ-R3). Values were also classified into collective and individual types. The study involved
368 people. The aim was to find an answer to the question: which values are associated with the indicated
worldviews? It appeared that collective values (the pole conservation and partially self-transcendence) were
connected with the traditional worldview, individual values (the pole openness to change and partially self-
enhancement and self-transcendence) — with modern and postmodern worldviews. The indicated regularities do
not concern two individual values — “hedonism” and “achievement”, where the correlations with the postmodern
worldview were not statistically significant.
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1 Introduction what values a particular type of worldview is
associated. The worldviews covered by the analysis

The article presents the results of research that | -
are formed on the basis of three cultural formations:

allow for describing the relation between the

worldview and values. These constructs are in a way traditionalismf modernism  and postrpodernism.
convergent: a worldview is a system of beliefs about Bauman considered them as great stages in Western
the world, nature, man and his place in the world, culture [3-7]. The term “Va}ue” — according  to
connected with the system of values [1]. Values — as Schwartz's concept gdopted in the study [8'1_0]*
Rokeach [2] indicated — also are characterised by a refers to many socio-cultural and psychological
status of beliefs. The author claimed that people phenomena. For most people, values become
prefer coherence between the beliefs they accept. In permanent mental entities (abstract concepts) that
case of lack of cohesion, they feel an unpleasant state have motivating properties and influence emotional
of tension, which motivates them to restore it. Taking states. The author supplementgd 2'1n.d extended
into account Rokeach's assumption about the Rokeach's theory of values [2], maintaining the view
organization of beliefs within a system, the following that their analysis shoul.d take place in the context of
research question was formulated: whether and to a broader system of beliefs.
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Has the “worldview-value” relation been the
subject of scientific research and how often? To
answer this question, the authors reviewed articles in
the Scopus database and applied bibliometric
analysis. The analysis was carried out in three stages
[11]:

Stage 1. Generating records in Scopus database:

e defining keywords,

e selection of search criteria,

e exporting the file.

Stage 2. Visualization of co-occurrence in the
VOSviewer program:

e determination of the analysis parameters,

e cleaning the database from redundant phrases,
e generating a map based on bibliographic data.
Stage 3. Analysis of research findings:

e keywords analysis,

e indentification of research areas.

In the course of the analysis the number of articles
was reduced down to 1,393. The authors focused on
such areas as: Business, Management and
Accounting, Social Sciences, Psychology. A tool
used in data ordering and presentation was
VOSviewer programme. This software is particularly
useful in working on extensive volume of data. Itis a
tool for creating and visualising bibliometric
networks that use an advanced layout and clustering
techniques in order to illustrate existing references
between keywords characterising articles from
scientific databases. The software draws attention to
the frequency and co-existence of keywords that
appear in the network [12-15]. In the second phase
the authors determined such analysis parameters as a
minimum number of keyword occurrences which
equalled 5. As a result, the number of keywords to
select from is 155. Cleaning the database from
redundant phrases allowed for removing such
repetitive words as names of countries and phrases
that failed to be thematically coherent. This has
fostered the mapping of research trends in value and
worldview (Figure 1).
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Figure 1. Map of research trends based on the co-
occurrence of the authors’ keywords in publications
referring to values and worldviews
Source: author’s elaboration on the basis of VOSviewer
software.

VOSviewer software allowed for distinguishing
seven clusters which in total included 153
words/phrases. The proposed cluster names refer to
most terms identified by a given cluster in the
analysis of the co-occurrence of indicated keywords
(worldview and values). Clusters include such issues
as:

e worldview relating to values, sustainable
development, ethical, religious issues, education,
ecology (cluster 1 contains 85 items and 77

publications);

e man and his thought processes, growing up
(cluster 2 contains 24 items and 101
publications);

e man and his role in society, issues related to
gender, relations, morality, role of authority,
family, spirituality (cluster 3 contains 20 items
and 110 publications);

e culture connected with a worldview, values,
knowledge, religion, morality, language, gender,
ethical issues (cluster 4 contains 14 items and 51
publications);

e research on worldviews (cluster 5 contains 4
items and 5 publications);

e scientific disciplines: history, psychology,
philosophy, economics, ethnology (cluster 6
contains 3 items and 33 publications);

e spirituality related to a worldview, religion,
morality, humanity, gender, ethics (cluster 7
contains 3 items and 54 publications).

It can be observed that literature on the relation

“worldview — values” is rich and contains a
description of numerous studies [16-26].
Nevertheless, no cluster provided for any

publications that concern empirical verification of the
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relation between constructs: “traditional, modern,
postmodern worldview” — “values” when these are
considered from the point of view of the Schwartz 19-
element model [27]. Thus, the performed
bibliometric analysis indicates a research gap in this
area. It should also be stressed that there are relatively
few studies based on Schwartz’s 19-value model
(using the Schwartz Portrait Value Questionnaire
PVQ-R3). They relate, for example, to issues of
attitudes [28], motivation [29-30], burnout [31],
intergenerational differences in the axiological
sphere [32]. The authors were also interested in the
verification of this (i.e. 19-element) value model and
methodological issues [33-34]. Only several studies
were published in which the construct of traditional,
modern and postmodern worldview was taken into
account (using the Borowiak Questionnaire “How do
you view yourself and the world around you?”). In
the context of these worldviews, dating styles [35],
relations in relations [36], political views [37],
tolerance [38] and the so-called basic hope [39] were
analysed.

2 Traditional, modern and

postmodern worldview

A worldview 1is identified, as indicated above,
with an individual's system of beliefs with regard to
the surrounding world as well as phenomena and
processes taking place in it. According to Borowiak
[4] — the author of the tool used in the described
research — these are two types of beliefs:
epistemological statements about the nature of truth
and reality (e.g. “God is the truth”, “God interferes in
the temporal life of man”, “God is an impersonal
Logos, Nature identified with the laws governing the
universe”, “Truth is relative, it is always some kind
of construction of the world that can be
deconstructed, showing its limitations and
conditions” [cf. 7]), and axiological claims about
values that define the subject's own identity (e.g. “A
good man is the one who lives honestly in the
transcendental and temporal aspect”, “The source (if
not the essence) of evil, sin, misdeed is one’s own
ignorance, superstition, and maintaining others in
such a conviction”, “Evil is oppression in the form of
subjecting people to the dictate of own truth” [cf. 7]).
They form a complex cognitive metastructure.
Borowiak analysed three great cultural stages
(formations):  traditionalism, modernism and
postmodernism. Each of them created a dominant
worldview (culture's distinguishing feature) which is
used by people to constitute their identity, analyse
life experiences, justify behaviour and explain events
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taking place in their world [4, 7]. So what are their
characteristics?

Traditionalism — as the name of the cultural trend
suggests — focused on tradition, and especially on its
religious aspect. It paid tribute to what was formerly
established — timeless, supra-cultural and revealed
truth. A moral man is the one who expresses his
moral virtues, and thus unconditionally accepts and
puts into practice commandments of faith and the
social order approved by the Church. In modernism,
the causative power was attributed to reason, which
allows us to reach “one truth”. The cult was
surrounded not by religion, but by science (the wiser
know better). Morality was identified with
functioning in accordance with knowledge which
refers to objective moral values. They were not
revealed — as in traditionalism — but a mature person
could discover them. The importance of man was
considered in terms of the effectiveness of his
actions: whether he was able to pursue rational,
conscious and long-term goals so as to deserve fame
among future generations. In postmodernism, the
existence of objective truth (which was exposed in
traditionalism and modernism) was questioned and
replaced by the term “convention”. Postmodernism
was directed to irrationalism, cognitive and
axiological relativism. The most important value
became freedom and related individual autonomy.
Man has the right to make an individual choice, seek
novelty, change decisions and experience pleasure. It
is the right of all people (universalism) and it can be
expressed in their own way. However, they are
obliged to tolerance and political correctness [40-45,
3-4, 7]. Man does not live to suffer, sacrifice himself
(traditionalism) or postpone gratuities and constantly
strive for success (modernism), but to be happy.

The three worldviews described above differ in
chronology: their origins can be traced back to the
Middle Ages, the Enlightenment and the 1950s.
Nevertheless, they can be the source of
epistemological and axiological beliefs (or fragments
of them) of modern people. Their specificity
(content) depends, among other things, on the role
played in the life of individuals by religious and
educational institutions, the media, popular culture
and peer groups [46].

Boski, in characterising worldviews, linked them
to values. He did so by imposing the cultural triad:
traditionalism — modernism — postmodernism on the
dimensions of values described by Schwartz [7]. The
model under consideration allows for describing
values at the level of cultural measurement and
includes seven types [7]. The author indicated that
the traditional worldview 1is close to the
“conservatism” type value (social order, refraining
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from socially unacceptable impulses and actions,
obedience, stability and protection of society,
relationships with other people and oneself, respect
for tradition, attachment to cultural customs and
ideas), the modern worldview — “mastery” type
values (ambition, boldness, skills disclosed in
accordance with social standards), while the
postmodern worldview is a type of “intellectual
autonomy” (wide horizons, curiosity, independence
of thought and action), ‘“affective autonomy”
(pleasure, exciting life, excitement, challenge,
novelty, sensory gratification) and ‘“egalitarian”
(justice, equality, tolerance and protection of all
people and nature) values. “Harmony” (sustaining
and strengthening the well-being of the loved ones)
and “hierarchy” (power, control over people and
resources) were not associated with any worldview.
The analysis of the relationship was carried out by
Boski at the theoretical level and has not yet been
empirically verified.

This paper presents an assumption that there is a
close relation between a particular worldview (vision
of the world) and values on the basis of subject
research. However, it was verified against another
(modified in 2012), Schwartz model.

3 The Schwartz circular value model

The modified Schwartz model contains 19 types
of values that are inscribed in the continuum [ cf.
47]. It includes measurement of values at an
individual level. Table 1 presents poles of dimensions
at which the values, value types and their definitions
are located. Additionally, it includes the division of
values into individual and collective. The brackets
provide types of values which are operated in the 7-
element cultural model [cf. 7].

Table 1. The Schwartz model: 19 types of values,
their location on dimensions: conservation — openness
to change and self-enhancement — self-transcendence.

Division into individual and collective values

o No. Type of value Characteristics of
2 g ., value types
= | 2%
s | 2%
a
1 self-direction- autonomy in
thought thinking; freedom in
= @ (intellectual seeking and selecting
= é autonomy) own ideas as well as
o S developing one’s
- Q . . S
o skills; shaping one’s
> ] .
- 4] own worldview
=] — - -
o s 2 self-direction- autonomy in making
= & action decisions and
- (intellectual executing one’s own
autonomy)
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objectives, freedom
in choosing actions
3 stimulation change, novelty,
(affective excitement
autonomy)
4 hedonism pleasure, sensuous
(affective gratification
autonomy)
5 achievement personal success
(mastery) achieved in
2 accordance with
2 social norms
8 6 power-dominance | power over people,
? _§ (hierarchy) exercising control
5 over people
% 7 power-resources power over resources,
i (hierarchy) exercising control
over material and
social resources
8 face maintaining and
(conservatism) protection of one’s
own public image,
social status,
avoiding humiliation
9 security-personal safety in one’s
(conservatism) closest, immediate
environment
10 security-societal safety and stability in
(rootedness) wider society
11 Tradition acceptance and
(conservatism) maintaining customs,
£ ideas and traditions
= within one’s own
o g culture, religion or
i 2 family; respect
- S towards tradition
© 12 conformity-rules compliance with
© (conservatism) rules, laws (also
- formal obligations
° imposed by people in
© power)
13 conformity- avoidance of
interpersonal harming and
(conservatism) upsetting other
people
14 Humility recognising one’s
(conservatism) insignificance in the
world and history
15 benevolence- devotion to the
caring (harmony) welfare of ingroup
members
16 benevolence- being a reliable and
“é dependability trust\yorthy member
S (harmony) of an ingroup
g 17 universalism- commitment to
_ § societal concern equality, justice and
« g (egalitarian) welfare for all people
_z E, 18 universalism- preservation of the
o nature natural environment,
> (egalitarian) natural conservation
'; 19 universalism- acceptance and
= tolerance understanding those
- (egalitarian) who are differ from a
given person

Source: elaboration on the basis of [47].
Schwartz indicated that the above described

values can be located in two bipolar dimensions:
e conservation — openness to change;
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e self-enhancement — self-transcendence.

The first of these dimensions reflects a conflict
between the pursuit of stability and the cultivation of
traditions as well as the pursuit of change and a high
value of autonomy, manifested in independence of
thinking and conduct. The second dimension reflects
a conflict between self-concentration and
concentration on others. Self-concentration is related
to self-promotion, the pursuit of domination and the
orientation of activity towards personal success.
Focusing on others requires abandoning the
egocentric perspective, taking into account the well-
being of the other person and promoting their welfare
[48].Types of values 1-4 belong to the pole of
openness to change (with the last value belonging
partly to the self-enhancement pole), types of values
5-7 in turn — to the self-enhancement pole. Types of
values 8-14 belong to the conservation pole (with the
first and last value partly belonging to the self-
enhancement or self-transcendence pole), while types
of values 15-19 — to the self-transcendence pole (cf.
Table 1). Values which are adjacent to each other (or
are at a short distance) are positively correlated (e.g.
“tradition”,  “conformity-rules”, “conformity-
interpersonal”); values which are located on the
opposite side of the circle (in relation to the centre) —
correlate negatively. In the first case, the values
trigger compatible motivations, in the second case —
mutually exclusive motivations (more on this subject
in: [49, 27]). For example, behaviours aimed at
protecting customs, cultural heritage and traditions
(stimulated by the value “tradition’) contribute to the
initiation of conformist conduct (stimulated, among
other things, by the value “conformity”). The values
of “tradition” and “conformity” guide the aptitude to
meet external expectations and the attention paid to
own group. However, this can be “wrecked” by the
pursuit of novelty and change. This behaviour is
initiated by the opposing value “stimulation”. Hence,
it becomes necessary to compromise values that
promote and inhibit a given behaviour.

The classification of values can be carried out
with reference to a more general construct, which is
individualism — collectivism. Generally speaking, the
distinction is made according to the criterion: self-
concentration and concentration on the group to
which the individual belongs. In the first case, values
are related to the freedom of choice, independence of
thought and action, personal success (achievement),
performance, autonomy, intellectual competence,
need for stimulation and hedonism, in the second
case — to the protection of other people, the good of
the community, respect for the elderly, recognition of
tradition (religion), maintenance of social order,
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balanced views, security as well as interpersonal and
intrapersonal harmony [50-52, 48, 53-59].

Taking into account the Schwartz model
presented above, it should be concluded that
individual values are those that form part of the pole
openness to change (1-4), collective values are those
that form part of the pole conservatism (8-14). The
pole self-transcendence includes both individual and
collective  values. Values associated with
universalism (17-18) are individualistic. They refer
to the equality of all people and disregard the issue of
group affiliation (which is important in collectivism).
Values related to benevolence (15-16), in turn, are of
a collective nature and refer to relationships among
closely related people. The pole self-enhancement
contains an individual value of “achievement” (5). It
also contains values related to power (6-7). They
refer to issues related to the acceptance of social
hierarchy and material diversity (cf. Table 1).
Triandis and Gelfand [60] drew attention to the fact
that both individualism and collectivism can have a
vertical form, stigmatised by inequality. They were
contrasted against individualism and horizontal
collectivism, which emphasise equality and
disapprove of values associated with power. In the
light of such considerations it is difficult to classify
“power-dominance” and “power-resources” as
collective or individual values. On the other hand, if
the value “universalism” is considered individual,
then “power” — located on the opposite side of the
circle — should be considered collective. This is in
line with the assumptions made in the Schwartz
circular model.

The Schwartz model has undergone several
modifications, but the understanding of values has
not changed. They are identified with a central and
stable conviction. Values constitute desirable, cross-
situational goals that vary in importance. They serve
as guidelines in the life of a given person or group
and are considered as standards of conduct. Values
shape positions on social issues, predispose people to
favour ideologies and constitute a basis for
formulating evaluations of oneself and other people
as well as justifying behaviour [61, 8-10, 63]. Values
are a construct that combines cultural influences with
internal  development. A  person integrates
information about values in a way that is specific to
him/her (for example, in the context of individual
characteristics, personal life experiences, social
roles) and defines their meaning. It does not have to
reflect in its psychological dimension the whole
characteristics of culture, but there is a greater
similarity in the understanding of values and
construction of individual axiologies among people
belonging to the same cultural circle. This remark
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also applies to the environment promoting particular
types of worldviews.

4 Research problem and hypotheses

Worldviews (visions of the world) imply a certain
type of values [7, 63]. These two constructs should
be interrelated due to the fact that they are beliefs
containing — at least to some extent — convergent
content. People seek a structural organisation of
beliefs (although this organisation varies from person
to person depending on the development of cognitive
structures), and the resulting consistency has an
important regulatory function. It allows for creating a
coherent vision of the world and determines human
behaviour in a relatively constant manner. Beliefs
constitute a unique kind of tool that helps to
understand reality: they are used to formulate views
about what the world is and what it should be [64].
Through them, human mind constitutes general
knowledge about this world. However, different
beliefs are assigned with different meanings.
Rokeach [2] claims that values play the most
important role and represent the highest level of
beliefs. According to this author, the system of
beliefs is not only consistent (as noted above), but
also hierarchically organised. The presented
assumptions refer to the theory of cognitive
conformity, according to which people prefer
consistency between accepted beliefs (cf., e.g.,
theories of Heider, Newcomb, Osgood and
Tannenbaum, Festinger or Rosenberg) [48]. In the
absence of consistency, however, they feel an
unpleasant state of tension that motivates them to
restore it.

The research described in this article is focused on
the relation between the worldview — traditional,
modern and postmodern — and values. Modes of
interpretation of these constructs are discussed in the
theoretical part of the paper. It is assumed that each
of the three worldviews has its axiological
specificity. In empirical terms, this means that the
indicators of each worldview are related to the
indicators of values “inscribed” in this worldview on
the basis of content-based compliance.

Taking into account definitions of value types and
their classifications presented in the theoretical part
of the article, the following relations are assumed:

Hypothesis 1: The traditional worldview is
associated with collective values located at the poles:

- conservation: “face”, “security-personal”,
“security-societal”, “tradition”, “conformity-rules”,
“conformity-interpersonal” and “humility”;

- self-transcendence: “benevolence-
dependability” and “benevolence- caring”.
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Hypothesis 2: The modern and postmodern
worldviews are associated with individual values
located oat the poles:

- openness to change: “self-direction-thought”,
“self-direction-action”, “stimulation” and
“hedonism’;

- self-enhancement: “achievement”;

- self-transcendence:  “universalism-societal
concern", “universalism-nature” and “universalism-
tolerance”.

Both the cultural trend of modernism and
postmodernism “encourage” people to shape such an
axiology in which relatively high importance is
attached to individual values. They do not necessarily
have to be the same values. Boski [7] draws attention
to two types of individualism: based on achievements
and on autonomy. The former — with its flagship
value “achievement” — lies at the heart of the modern
worldview, while the latter — described by the values
“self-direction-thought”, “self-direction-action”,
“stimulation” and “hedonism” — forms the core of the
postmodern worldview. This research was focused
on verifying whether this is the actual case. It
disregards the hypotheses of values “power-
dominance” and “power-resources” due to their
undefined status (cf. elaborations in the theoretical
part of the paper).

5 Method

The survey involved 368 Polish students, out of
whom women constituted 80%. The age of
respondents oscillated between 20-24 years.

The study incorporated the  Borowiak
Questionnaire “How do you view yourself and the
world around you?”, on the basis of which the
indicators of three worldviews were obtained for each
person surveyed: traditional, modern and postmodern.
Each worldview is juxtaposed by 12 statements. It was
necessary to address them on a 7-grade scale. The
indicators range from 12 to 84 [7].

The Schwartz Portrait Value Questionnaire (PVQ-
R3) consists of 57 statements (items). The respondent
is to determine (on a scale of 1-6) the extent to which
he or she is similar to the person characterised in each
statement. Based on these 57 estimates, indicators of
19 value types are determined. The average obtained
from three items constitutes an indicator of preference
for a given type of value. The average of all (i.e. 57)
items must be subtracted from the average obtained for
each value type. In this manner an indicator of each of
19 value types for each person surveyed is obtained.
The consequence of this procedure is the negative
result of some indicators [47].
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6 Results

The aim of the study was to empirically verify the
relation: worldview — values. Table 2 presents
averaged indicators of variables and the results of
statistical analysis.

Table 2. Worldview — traditional, modern and
postmodern — versus values: analysis of relations

Mirostawa Czerniawska, Joanna Szydto

x=-0.69 p=
0.000
13 | conformity- = r=0.02 r=0.09
interpersonal 0.19 n.s. ns.
x=-1.33 p=
0.000
14 | humility = r=-0.13 r=-0.17
x=0.99 0.58 p= p=0.000
p= 0.011
0.000
15 | benevolence- = =0.09 r=0.06
caring 0.26 n.s. n.s.
x=1.49 p=
0.000
16 | benevolence- = r=0.06 r=-0.07
dependability 023 ns. ns.
] x=0.93 p=
g 0.000
§ 17 | universalism- = r=0.04 r=0.08
g societal 0.09 n.s. n.s.
Q__“F concern s
g x=1.77
= 18 | universalism- = r=0.19 r=0.14
5 nature 012 | p=0.000 | p=0.006
'z x=-2.32 o=
= 0.022
- 19 universalism- = =0.16 r=0.12
tolerance 20.11 p= p=0.019
x=-4.83 = 0.001
0.035

3 Stage of | Traditio- | Modernis Post-
» é- culture nalism m modernis
o
= g x=52.39 m
> § | Types x=53.77 x=48.47
g
A | of values
1 self-direction- = r=0.20 r=0.12
thought -0.03 p=0.000 | p=0.024
x=1.94 ns
g‘) 2 self-direction- = r=0.18 r=0.17
< .
5 action -0.08 p=0.000 | p=0.001
g x=0.50 s
= g 3 stimulation = r=0.13 r=0.18
= g x=-0.81 -0.09 p=0.012 | p=0.001
e n.s
z 8.
= 4 hedonism = r=0.10 r=0.05
= x=2,83 -0.00 p=0.048 n.s.
n.s.
5 achievement = r=0.14 =0.09
x=1.73 -0.10 p=0.005 n.s.
p=
g 0.045
£ 16 power- = =0.14 r=0.18
? % dominance 0.08 = p=0.000
E x=1.01 ns 0.008
% 7 power- = r=-0.05 r=0.02
2 resources 0.17 n.s. n.s.
x=-2.24 p=
0.001
8 face = r=-0.02 r=-0.01
x=1.19 0.29 n.s. n.s.
p=
0.000
9 security- = r=-0.09 r=-0.03
o personal 0.22 n.s. n.s.
x=3.61 —
> * P
- 0.000
o | B
b= 10 | security- = r=-0.04 =0.04
o .
_ g societal 0.24 n.s. n.s.
_ 2| x=4.08 _
S p
© 0.000
°© 11 | tradition = =0.08 =0.03
x=-1.18 0.27 n.s. n.s.
p=
0.000
12 | conformity- = r=0.01 r=-0.11
rules 0.26 n.s. p=0.029
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r — Pearson’s correlation coefficient
p — statistical significance level
n.s. — statistically non-significant correlation
coefficient
X — arithmetic mean of indicators of individual
variables
Source: own elaboration.

In the light of the obtained results, it should be
stated that the traditional worldview is correlated
with collective values (cf. Table 2, Fig. 2). Positive
and statistically significant coefficients of correlation
with the wvalues at the pole are observed:
- conservation (8-14), i.e., “face” (r=0.29; p=0.000),
“security-personal” (r=0.22; p=0.000), “security-
societal” (r=0,24; p=0,000), “tradition” (r=0.27,
p=0.000), “conformity-rules” (1=0.26; p=0.000),
“conformity-interpersonal” (r=0.19; p=0.000, and
“humility” (r=0.58; p=0.000) (8-14);
- self-transcendence (15-16), i.e. “benevolence-
caring” (r=0.26; p=0.000) and ‘“benevolence-
dependability” (r=0.23; p=0.000).

The obtained results confirm the assumptions
formulated in hypothesis 1. Negative correlation
coefficients with values “achievement” (a part of the
self-enhancement pole) (r=-0.10; p=0.045) and
“universalism-nature” (r=-0.12; p=0.022) and
“universalism-tolerance” (r=-0.11; p=0.035) (a part
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of the self-transcendence pole) are observed in case
of this worldview. Such dependencies were not
included in the hypotheses, but they are consistent
with the Schwartz model (cf. theoretical part of the
paper).

The modern worldview is associated with
individual values (cf. Table 2, Fig. 2). Thus, positive
and statistically significant correlation coefficients
with the values at the pole are observed:

- openness to change (1-4), i.e. “self-direction-
thought” (r=0.20; p=0.000), “self-direction-action”
(r=0.18; p=0.000), “stimulation” (r=0.13; p=0.012)
and “hedonism” (r=0.10; p=0.048);

- self-enhancement (5), i.e. “achievement”
(r=0.14; p=0.005);

- self-transcendence (18-19), i.e. “universalism-
nature” (r=0.19; p=0.000) and ‘“‘universalism-

tolerance” (r=0.16; p=0.001).

The obtained results confirm hypothesis 2. It
should be stressed that the modern worldview
correlated positively with the value “achievement”. It
plays a special role in it, as indicated in the theoretical
part of the article. Negative correlation coefficients
between modernism and the collective value
“humility” are also noted (r=-0.13; p=0.011). This
correlation was not included in the hypothesis, but is
consistent with the Schwartz model (cf. theoretical
part of the paper).

The postmodern worldview — as assumed
(hypothesis 2) — is associated with individual values
(Table 2, Fig. 2). Positive and statistically significant
correlation coefficients with the values at the pole are
observed:

- openness to change (1-3), i.e. “self-direction-
thought” (r=0.12; p=0.024), “self-direction-action”
(r=0.17; p=0.001), “stimulation” (r=0.18; p=0.001);

- self-transcendence (18-19), i.e. “universalism-
nature” (r=0.14; p=0.006) and ‘“‘universalism-
tolerance” (r=0.12; p=0.019).

The number of correlating values is lower than in
the case of the modern worldview. In comparing both
worldviews, the lack of statistically significant
correlation coefficients with the values of
“hedonism” and “achievement” should be noted (in
Fig. 2 they are marked in grey). As indicated,
“achievement” is an indicator of modernism.
However, the significance of this value in
postmodernism is not indicated (and it was even
discarded). However, “hedonism” — reflecting the
pursuit of affective autonomy, pleasure and exciting
life — constitutes a pillar of postmodernism.
Therefore, the obtained result does not reflect the
idea of this worldview. On the other hand, negative
correlation coefficients with collective values of
“humility” (r=-0.17; p=0.000) and “conformity-
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rules” (r=-0.11; p=0.029) are consistent with the
ideology of postmodernism (these correlations were
not included in the hypothesis). They also fit into the
Schwartz value model since they are in opposition to
autonomy (cf. theoretical part of the paper).

bEnevolence
~Caring

Figure 2. Relations between the traditional, modern
and postmodern worldview with values

e the Schwartz model was incorporated: 19
value types are located in two dimensions:
conservation — openness to change and self-
enhancement — self-transcendence;

e values are divided into collective and
individual;

e values “hedonism” and “achievement” —
marked in grey — do not correlate with the
postmodern worldview

e  positive correlation coefficients are
diagnosed between the worldview and
values located within its frames

Source: own elaboration.

Finally, the analysis covers two values which
raised doubts towards their classification (cf. Tables
1 and 2 and Fig. 2): collective versus individualistic.
It appears that “power-resources” (7) is positively
correlated with the traditional worldview (r=0.17;
p=0.000) (i.e. the one in which positive correlations
with collective values emerged), “power-dominance”
(6) — with the modern (r=0.14; p=0.008) and (r=0.18;
p=0.000) postmodern worldviews (i.e. the ones in
which positive correlations with individual values
were revealed). The obtained results encourage
interpretation from the point of view of the Schwartz
model, which is presented in the following part of the

paper.
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6 Discussion and conclusion

In the described study the authors made an
analysis of the relation between worldviews —
traditional, modern and postmodern — and a system
of values. These constructs originate from various
theoretical concepts. However, the interest was
focused on whether and to what extent they are
convergent. The values were considered from the
point of view of the Schwartz 19-element model, in
which they are located in two dimensions:
conservation — openness to change, self-enhancement
— self-transcendence. They were also classified
according to a more general criterion, i.e.
individualism — collectivism. The authors expected a
relation between the worldview and values to be
based on the principle of content-based compliance.
It was assumed that collective values would be
positively correlated with the traditional worldview,
while individual values would be correlated with
modern and postmodern worldviews. It was also
allowed (which was not included in hypotheses) that
not all individual values would have analogous
relations with modern and postmodern worldviews.
This is due to the fact that they stimulate various
types of motivation. It may be the pursuit of
achievements — which is associated primarily with
modernism, but also the pursuit of intellectual and
affective autonomy — which is associated primarily
with postmodernism. Is this way of thinking
confirmed in the obtained results and does it allow for
confirming research hypotheses?

A vast majority of assumptions is positively
verified. It appeared that the traditional worldview is
associated with collective values, which are part of
the conservation pole: “face”, “security-personal”,
“security-societal”, “conformity-rules”,
“conformity-interpersonal”, “tradition” and
“humility”. The highest correlation coefficient was
obtained in the case of the value “humility” (r=0.58,
cf. Table 2), which is undoubtedly crucial in
describing the traditional worldview. In Christianity,
it is identified with a moral virtue — or even with the
foundation of other virtues — the humbleness of the
human spirit before God, the recognition of one's
imperfections and sins. The modern worldview was
associated with all individual values that are part of
the pole openness to change: ‘“self-direction-
thought”, self-direction-actions”, “stimulation” and
“hedonism”. The same was true of the postmodern
worldview. The exception was the value of
“hedonism” (interestingly, considered as the
“essence” of postmodernism), where the correlation
coefficient was statistically insignificant. It should be
noted that in the analysis of the relation between the
three worldviews and the types of values belonging
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to the dimension of conservation — openness to
change, it is the only case that is inconsistent with the
hypotheses.

The values indicated above — “self-direction-
thought”, “self-direction-action”, “stimulation” and
“hedonism” - are connected with a specific identity,
i.e. personal identity. Here, man perceives himself as
a unique being, which manifests itself in a tendency
to think in terms of “I”. Social identity, in turn, refers
to the recognition of one's own person as belonging
to a group, where a tendency to think in terms of
“We” is characteristic. Then the values that foster
unity with other people, stability and amicability (i.e.
those that are part of the pole of conservatism) gain
importance. These both forms of identity are shaped

through  different  psychological  processes:
individuation (distinction, separation, differentiation)
and identification (likenesses, identification,

reconciliation). The former moulds personal identity,
and the latter — social identity. Although both forms
of identity emerge in all people, they may differ in
terms of clarity and play an unequal role in the
regulatory system [65-68]. The predominance of a
given form of identity is largely determined by social
factors. People with different cultural experiences
differ in the degree of their education and ease of
revision.

What kind of relations emerged in the context of
the second dimension of values, i.e. self-
transcendence — self-enhancement? The self-
transcendence pole consists of both collective and
individual values. The former — ‘“benevolence-
caring” and ‘“benevolence-dependability” — were
connected with the traditional worldview, the latter —
“universalism-nature” and “universalism-tolerance”
— with the modern and postmodern worldview. These
are results consistent from the theoretical point of
view. The sense of “benevolence” and
“universalism” is manifested in the fact that an
individual is willing to leave an egocentric
perspective and strive for the welfare of others.
Nevertheless, “benevolence” is above all provided
with a high rank by collectivists who seek to become
rooted in their own group, identify themselves with it
and ensure positive contacts and harmony in close
relationships. As Schwartz [61] points out, it is
reflected in the concern for the welfare of other
people with whom the subject interacts on a daily
basis (thus important in closed relationships).
“Universalism”, on the other hand, gives rise to the
pursuit of equal treatment of people — regardless of
their group affiliation (also those who belong to
foreign groups) — understanding, tolerance and
concern for the good of every human being.
“Universalism” manifests itself in its concern to
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establish social justice. This value is closer to
individualists who function in a broader social
context than their own group and more often engage
in behaviour aimed at building positive relations with
the members of foreign groups.

The types of values that make up the self-
enhancement pole are also partially individual,
partially collective. The individual type of value
“achievement” is understood as personal success. It
was associated only and exclusively with the modern
worldview. This dependence is in line with the
ideology of this cultural trend and even reflects its
essence: the measure of human value is the great
deeds that ensure fame in the next generations. In
case of this individual value there is no connection
with postmodernism.

No hypothesis has been formulated regarding two
values — “power-resources” and “power-dominance”.
The difference between them concerns the object of
control: these may be material and social resources or
people. As it turned out, the former is correlated with
the traditional worldview, the latter with the modern
and postmodern worldview. Hence, does the former
“fit” more to collective values, which are the pillar of
traditionalism, while the latter to individual values,
which constitute the pillar of modernism and
postmodernism?

According to the Schwartz circular model, the
neighbouring values are positively correlated and
trigger compatible motivations (cf. theoretical part of
the paper). The values “power-resources” and “face”
have such a location. Motivations can also be
considered compatible, as gaining prestige is
conditioned (at least to some extent) by control over
material and social resources. Moreover, gaining
control over resources enables the realisation of a
typically collective value, which is “security”. On the
other hand, it should be noted that the pursuit of such
resources does not fully fit into the traditional
worldview. In Christianity, humble poverty was a
virtue — “it is easier for a camel to pass through the
ear of a needle than for a rich man to enter the
Kingdom of Heaven”. This problem was interpreted
differently in the so-called Protestant work ethic. The
value “power-dominance” is located in the vicinity of
the value “achievement”. There is a relation between
them since there is a high likelihood of achievements
if people are controlled (and often treated
instrumentally). However, these considerations apply
only to the modern worldview. In postmodernism,
achievements are no longer attributed with any key
importance (as confirmed by this study). What is
surprising, then, is its overwhelming relation to the

value “power-dominance” since it glorifies
autonomy and unrestricted freedom.
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There are also negative correlation coefficients
with some values. It appeared that the higher the
indicators of the traditional worldview, the lower the
acceptance of individual types of wvalues:
“achievement”, “universalism-nature” and
“universalism-tolerance”. It was also observed that
the higher the indicators of the modern worldview,
the lower the acceptance of the value “humility”, and,
the higher the indicators of the postmodern
worldview, the lower the acceptance of the value
“humility” and “conformity-rules”. The obtained
results correspond with the Schwartz model, as the
value types located on the opposite side of the circle
reflect opposite aspirations (opposition motivations).
It is not surprising, for example, that people with a
traditional worldview do not focus too much on
personal success, while humility and the pursuit of
scrupulous observance of rules is relatively alien to
people with a postmodern worldview.

Generalising the obtained research results and
placing them in the Schwartz model, it should be
noted that the pool of ten adjacent values is connected
with the traditional worldview, the pool of eight
adjacent values — with the modern worldview, and
pool of six values (apart from the values
“achievement” and “hedonism™) with the
postmodern worldview. The borderline values are:
“power-resources” and ‘“power-dominance” (self-
enhancement pole) on the one hand, and
“benevolence-dependability” and ‘“universalism-
nature” (self-transcendence pole) — on the other hand
(the in-between value of ‘“universalism-societal
concern” did not correlate with any worldview).
Axiological differences based on the criterion of
collectivism — individualism are revealed in the
juxtaposition: traditional worldview — modern and
postmodern worldview (cf. Fig. 1). It cannot be
ignored that the last two worldviews correlate in the
vast majority with the same values. Why are there
such small axiological differences between them is
postmodernism is a contestation of modernism? It
should be stressed that worldviews differ not only in
the content of the values associated with them, but
also in the beliefs about their ontological status. Are
these values absolute and do they exist objectively?
Is it possible to present their only “right” hierarchy?
Traditionalists and modernists — despite numerous
differences in the content aspect of value systems —
believe so, and postmodernists — to the contrary. The
latter negated the existence of “one truth” — also
axiological. It depends on time, place and a person
who interprets it. Human freedom manifests itself in
that man can construct his own axiology and change
it in the light of life experiences. It also becomes
more difficult to assess in a value-based way, as
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everything is relative, borderless and undefined. And
there is no reason for it to happen otherwise. Social
order does not have to — as in traditionalism or
modernism — be based on a common axiology.
Finally, methodological remarks which refer to
the Schwartz value model will follow. The first
publications with this regard appeared in the 1980s
and referred to the Rokeach theory [51]. The author
modified the model several times and distinguished a
different number of value types. The result of his
work was, among other things, the so-called cultural
map of the world [69] and showing axiological
specificity of societies living in different countries
and on different continents, based on the developed
measurement of values. The last 19-element
Schwartz model (used in this study) differs from the
previous ones not only in the number of value types,
but also in the way they are measured. The Portrait
Value Questionnaire (PVQ-R3) did not cover
abstract value concepts, but presented the
characteristics of a person and asked for determining
the degree of similarity to him/her. As it turned out,
the adopted theoretical model and the way of
measuring values allowed for the axiological
characteristics of the three worldviews. As indicated
above, they are related to the three great stages of
Western culture. Culture in this case is considered not
in the geographical dimension (as Schwartz
maintained in the course of his long-term research),
but in the historical dimension, as Bauman did [42].
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